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Executive Summary

Preface:

The attached Final Plan provides a menu of options for the downtown Glenside Business Improvement
District. The implementation of each component (i.e. beautification, parking, and marketing) will
require careful consideration and cooperation with Cheltenham Township and the residents of the
Glenside community.

Mission Statement:

The Downtown Glenside Business Improvement District is the collaboration between business owners,
property owners, Arcadia University and Cheltenham Township; working together to create an inviting
and sustainable business environment through public improvements, enhanced marketing, public-
private economic development strategies, and investment of capital.

Boundaries:

Easton Road from Waverly Road to Mt. Carmel Road
Glenside Avenue from Clayton Road to Keswick Avenue
Keswick Avenue from Parkside Lane to Paxson Avenue
Wesley Avenue from Easton Road to Bickley

Assessments:

An assessment will be levied on the assessed valuation for each commercial property located within the
boundaries of the Downtown Glenside Business Improvement District. The assessment rate will vary
according to year of operation. The rate will start at 1.5 mills and gradually increase to no more than 2.5
mills.

Assessment Rates:

Year One: 1.5 mills
Year Two: 2 mills
Year Three: 2.5 mills
Year Four: 2.5 mills
Year Five: 2.5 mills

Approval Process:

In accordance with the Pennsylvania Neighborhood Improvement District (NID) Act 2000, P.L. 949, No.
130, every affected property owner and tenant in the district must receive a copy of the Plan for their
review for 30 days, after which time a public hearing is held. If revisions are recommended and made to
the Plan, the amended Plan must be submitted to the property owners and tenants for an additional 30
days. A second public hearing is then held. After the second public hearing, the municipal officials are
then asked to distribute the Plan for a vote by the property owners. Each property owner is given 45
days to review the Plan and if opposed cast a negative vote. Should 40% of the property owners



affected by the proposed District cast a negative vote, the Plan for the creation of an improvement
district, is thereby defeated.

Board Configuration

In accordance with the NID Act, the board shall consist of nine members to include property owners,
municipal government and institutions that exist within the boundaries of the District. The downtown
Glenside BID board shall be comprised of:

e Three small property owners (based on assessment)
e Two medium property owners (based on assessment)
e Two large property owners (based on assessment)

e Representative — Arcadia University

e Representative — Cheltenham Township

Initial Board Selection

At the completion of the 45 day voting period, a request to serve as a BID board member will be
forwarded to each property owner. Should more than 7 property owners submit requests to serve as a
BID board member, the Township will proceed with a voting system. All property owners will then
receive a ballot, and will be asked to vote for seven persons to serve on the board. The initial board will
be included within the authorizing ordinance adopted by the Township of Cheltenham.



Downtown Glenside
Business Improvement District

BACKGROUND AND CURRENT CONDITIONS

A. Public Improvements

Over $3.7 million have been invested in downtown Glenside by Cheltenham
Township. Funds were secured from community revitalization and
transportation grants from Montgomery County and the Pennsylvania
Department of Transportation (PennDOT). The investment by Cheltenham
Township has dramatically changed the appearance of Easton Road. Future
efforts should be made to tie Glenside and Keswick Avenues into this
streetscape effort.

Beautification efforts for downtown Glenside have also been initiated by
the Glenside merchants. Flowers for the hanging baskets and lights for the
holiday season have been purchased by the merchants. Again, it is critical
that beautification efforts encompass all of downtown Glenside in order to create a unique downtown
that appeals to the consumers living in Cheltenham and in the surrounding areas.

B. Special Events

Cheltenham Township Main Street has assisted in the effort to promote downtown Glenside with
special events. These events have included an annual Street Fair, First Fridays, and WinterFest.
Additional promotions are necessary in order to showcase the variety of businesses in downtown
Glenside.

C. Marketing Efforts

Currently, the Cheltenham Township Main Street organization maintains a business listing for all
businesses located in the five commercial districts. The listing contains over 1,600 businesses, and does
not provide any information on products and services offered by the retail establishments and
restaurants.

A business owner survey revealed that merchants are interested in cooperative marketing campaigns.
These types of campaigns are important because they effectively market the variety of retail, personal
services, and restaurants that currently exist in downtown Glenside, while promoting special events for
the downtown. Co-op marketing allows the merchants to advertise at lower rates.

With the competition in today’s marketplace, it is critical that a Web presence be created to promote
the variety of businesses in downtown Glenside, as well as extensive marketing campaigns that promote
Glenside as the destination for shopping and dining.

D. The Future of Glenside

Cheltenham Township has focused much effort on enhancing the appearance of the Glenside
Commercial District, with results that have greatly improved the environment and enhanced the quality
of the business district. The Township has four other commercial districts; those districts will now be the
focus of future streetscape improvements and beautification efforts.

For downtown Glenside to continue to provide a pedestrian- friendly, inviting business district,
additional streetscape improvements are critical. Merchants on Glenside and Keswick Avenues should
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also enjoy the enhancement of their streetscapes. More importantly, these streetscape enhancements
will encourage the flow of pedestrian foot traffic throughout the entire downtown, thereby easing
parking constraints.

Goals for downtown Glenside should include the following:

e A unified business district

e Creating a sense of place, to improve downtown Glenside’s position in the regional market

e Business leaders and property owners working together toward achieving goals and solving
problems facing downtown Glenside

Achieving these goals can only be accomplished through the creation of a lead organization, a 501(c) 3,
that is able to access grant funds for future streetscape projects and economic development initiatives,
promote downtown Glenside as a destination, and meet other needs that will be identified for
downtown Glenside. The lead organization will consist of business leaders and property owners, who
will now have the power to make decisions and take an active role in improving the environment in
downtown Glenside.

The lead organization to be created is a Business Improvement District (BID). The District will require an
annual assessment levied on all commercial properties located within the District’s boundaries.
Residential properties shall be exempt.

BUSINESS IMPROVEMENT DISTRICT

A. Management Organization for Downtown Glenside

In order to thrive as a vibrant and exciting downtown, Glenside needs a lead management organization
that will focus on completing additional streetscape projects, enhance marketing efforts, and provide
leadership to tackle issues as a team.

The lead management organization will do the following:

e Build a cohesive team that consists of property owners and business owners

e Build new relationships with Cheltenham Township, Montgomery County, the
Commonwealth of Pennsylvania, and the federal government to access grant funds for
economic development, business improvement, and additional streetscape
improvements

e Attract new investment for downtown Glenside
e Assume responsibility and accountability for downtown Glenside
e Maintain a keen sense of the market place

e Shape the perception of downtown Glenside, as well as the reputation and image of the
lead organization to maintain credibility

e Maintain a commitment to the BID Plan, and ensure all future decisions and activities
that occur in downtown Glenside are in compliance with the BID Plan.

B. Structure of Lead Organization

A BID will be created to serve as the lead organization for downtown Glenside. Authorized by the
Commonwealth of Pennsylvania, a BID is a tool that will sustain the effort in downtown Glenside for
years to come. The BID will be created as a 501(c) 3, in order to access funding from foundations, the
state, and federal sources.
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DOWNTOWN GLENSIDE BUSINESS IMPROVEMENT DISTRICT
PLAN DOCUMENT

A. Downtown Glenside Business Improvement District

In accordance with the Pennsylvania Neighborhood Improvement District (NID) Act 2000, P.L. 949, No.
130 Section 5(c)(2)(i), the name of the proposed neighborhood improvement district shall be The
Downtown Glenside Business Improvement District.

B. Detailed Service Area Description
The area bounded by the map included as Exhibit A.
C. List of All Properties to Be Assessed

Please refer to Appendix B for a complete listing of all properties for which a base annual improvement
district assessment has been established.

Assessment Rates:

Year 1 1.5 mills
Year 2 2.0 mills
Year3-5 2.5 mills

D. List of Proposed Programs and Services to Be Provided within the
Improvement District

The Glenside BID will follow the Traditional Main Street Four Point Approach, with a strong emphasis on
Promotion and Economic Restructuring. Forging partnerships with Montgomery County, the
Commonwealth of Pennsylvania, Governor’'s Community Action Team (CAT), SEPTA, Arcadia University,
Cheltenham Township, and the federal government will be a critical role of the executive director of the
Glenside BID. Accessing grant funds to augment property assessments will be a major focus.

E. Economic Development

Underutilized buildings and parking constraints are issues that need to be addressed in order for
Glenside to reach its full potential. It is imperative that the Glenside BID focus its attention on accessing
grant funds, creating public-private partnerships, and taking the lead role to initiate economic
development activities.

F. Underutilized Buildings

The Roberts Block Building is just one example of an underutilized
building in downtown Glenside. The boarded building not only lowers
the value of properties in downtown Glenside, but it is also represents a
lost opportunity for creating an anchor that could provide additional
foot traffic for downtown Glenside.

There are a number of options available for the BID to reinvigorate this
building and revitalize this section of downtown Glenside. The BID and Cheltenham Township should
meet with the Governor’s CAT as a first step in the redevelopment process.

Potential reuse of the building includes the following opportunities:
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e Town/Gown opportunity. The Arcadia University bookstore could locate on the lower level of
the building, along with a café and anchor restaurant. Professional offices would be located on
the upper floors.

e Retail Incubator. Allows smaller, specialty retail businesses to become established in the
marketplace. After a five-year period, the BID will assist the retail business in relocating to
another site within downtown Glenside.

e Indoor Farmers and Craft Market. Downtown Glenside has a very successful outdoor farmers
market. Creating an indoor market allows this activity to continue throughout the year.

o Mixed-Use Development. Retail on the first level, residential lofts on the upper level.

Potential Funding Sources

Organization Funding Purpose Requirements
Source
Commonwealth of PA, New Assist in eliminating decline | Grants up to 50% of the total
Department of Communities. and provide gap financing. development costs, or up to
Community and Downtown $500,000, whichever is less. The

Economic Development

Reinvestment
Grants.

project must be identified and
supported by a locally adopted 5-
year strategy for the downtown.

Commonwealth of PA,
Department of
Community and
Economic Development

New
Communities.
Anchor Building
Grant.

Renovations to downtown
building. Building must be
greater than 10,000 square
feet, vacant or
underutilized, important
downtown building vital to
the downtown’s health, and
structurally sound,
renovated building will
house local business
expansion or creation.

Grants- to- loan program. Grant is
provided to the private nonprofit
entity and then borrowed by the
developer. Loan is then repaid to a
local Revolving Loan Fund.
Cheltenham Township must be a
participant in the Revolving Loan
Fund. Up to $500,000 in grants or
30% of the project costs.

Commonwealth of PA

Redevelopment
Assistance Capital
Program

Can be used for site
acquisition, utility upgrades,
facade repair.

The project must be included as a
line item in the Capital Budget. It is
a 50/50 reimbursable grant.

Montgomery County Business Location | Real estate purchases, $300,000 maximum. County funds
Fund building construction and can be no more than 50% of project
upgrades, site costs. Loans.
improvements and
infrastructure, tenant fit
out, equipment, working
capital.
Montgomery County Tax Increment Uses increased property tax | TIF should be the least amount
RDA Financing (TIF) revenues to retire debt. necessary for the feasibility of the

Intended to assist private
development projects that
will redevelop and revitalize
a blighted or underutilized
property and increase
employment opportunities
within a community.

proposed project. Must pass the
“But For” rule: the project would
not be feasible but for the TIF.
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G. Downtown Glenside Parking and Transportation Options

If downtown Glenside is to attract national retail establishments and restaurants, the issue of parking
needs to be addressed. There are a number of solutions that should be reviewed by the BID moving
forward. Each solution will require careful consideration and cooperation with Cheltenham Township
and residents of the Glenside Community.

Shared Parking

An aerial view of Glenside shows a large number of surface parking lots. Property owners should work
together to share parking for all customers of downtown Glenside. This option does not require a capital
outlay, it takes advantage of a valuable resource already in existence, and it provides parking needed
throughout the entire district.

Angled Parking

The BID should study the option of angled parking on Easton Road. It would create additional on-street
parking spaces, valuable for those customers seeking short-term parking. The only possible disadvantage
to this option is the fact that Cheltenham used grant funding to construct decorative crosswalks and
reline the parallel parking spaces. The BID should examine the number of additional spaces provided by
angled parking, the cost of additional meters, and the cost of restriping the crosswalks and spaces to
determine if this option is indeed feasible and warranted.

New Parking Deck

Due to the elongated nature of downtown Glenside, the BID should construct two smaller parking decks
in key locations of the business district. The smaller parking decks would not dramatically change the
character of downtown Glenside, and they would provide parking in key areas. The decks should include
a retail component that creates new development space and revenue potential to help offset the costs
of the parking decks, while creating a new energy for retail movement.

Source of Funds

e Commonwealth of PA — Redevelopment Capital Assist. Program $ 3,500,000
e  Montgomery County $ 1,500,000
e Federal Appropriations $ 1,500,000
e Bond Financing $1,297,500

$ 7,797,500

Use of Funds

e  Construction Deck 150 spaces @ $18,000/space $2,700,000
e Retail space — 10,000 sq. ft @ $150 sq. ft. $1,500,000
e  Property Acquisition $2,500,000
e  Engineering/Design S 847,500
e Misc. Fees $ 250,000

$7,797,500

Funding the Debt Service

Annual Debt Service $1,297,500 @ 6% per annum $ 115,548
Less: Retail Leases: 5,000 sq. ft. @ $17.00 sq. ft. (S_85,000)
Parking Revenue Needed Per Year S 30,548
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Shuttle or Trolley Service. Arcadia University to Downtown Glenside

Using the Feasibility Study for a Shuttle or Trolley Service Along the Easton Road Corridor, prepared by
The Abrams-Cherwany Group of Gannett Fleming, Inc. (April 2009) for Cheltenham Township. The
downtown Glenside BID should determine the feasibility of providing shuttle service from Arcadia
University to downtown Glenside.

H. Physical Improvements and Beautification

Future Improvements

Physical unity in the downtown Glenside BID can be achieved through the completion of additional
streetscape projects. Tying the east and west sides of Glenside Avenue, as well as the northern section
of Easton Road, into the south side of Easton Road should be the top priority. Beautifying these areas
will attract consumers, improve the overall appearance of the business district, create a unified district,
and create a sense of place for downtown Glenside.

Working with Cheltenham Township, the BID can access federal funds through the Transportation,
Community, and System Preservation (TCSP) Program administered through the Federal Highway
Administration. The TCSP Program is a comprehensive initiative of research and grants to investigate the
relationships between transportation, community, and system preservation plans and practices, and
identify private-sector-based initiatives to improve such relationships. States, metropolitan planning
organizations, local governments, and tribal governments are eligible for discretionary grants to carry
out eligible projects to integrate transportation, community, and system preservation plans and
practices that accomplish the following:

e Improve the efficiency of the transportation system of the United States
e Reduce environmental impacts of transportation

e Reduce the need for costly future public infrastructure investments

e Ensure efficient access to jobs, services, and centers of trade

e Examine community development patterns and identify strategies to encourage private-sector
development patterns and investments that support these goals

The TCSP Program has been accessed by communities across the Commonwealth to improve
streetscapes and enhance the pedestrian experience in their central business districts. The following
examples are from the FY0O9 Omnibus Appropriations Act:

Funding Year Project Amount Received
FY0O9 Omnibus Main Street Streetscape Improvements $444,600
Appropriations Act

Old Allentown Streetscape S444,600

Perry Square Streetscaping $355,680

Bethlehem Pike Road and Streetscape $444,600

Avenue of the Arts Revitalization and
Streetscape $444,600
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Maintenance of Existing Streetscape Amenities

In order to retain the integrity of the streetscape improvements recently completed by Cheltenham
Township, the BID should pressure wash the sidewalks to remove dirt and grime. Due to budgetary
constraints, the pressure washing may need to be phased, and sections completed on a biannual basis.
Budget Goal: $20,000

Weeding and Maintenance of Floral Baskets

Partnering with students from Arcadia University, Cheltenham Rotary Club, and the United Parent
Group, the BID should develop a program whereby the district is kept free of weeds and other debris. In
exchange for their labor, the organization would receive mention on the BID’s Web site, signage within
the BID, various advertising, etc., to help raise awareness of the organization and its cause. Budget Goal:
$5,000

Holiday Decorations

The BID will continue the effort to create a festive atmosphere for the holiday season. Holiday lights and
swags that illuminate downtown Glenside will be the annual tradition. The holiday lighting will include
all areas of downtown Glenside. Budget Goal: $ 5,000

I. Marketing and Promotions

The marketing plan for the downtown Glenside BID should be a multi-pronged approach, to include
image/branding, cooperative advertising, outreach marketing, special events, and in-store promotions.
The goals of the marketing plan are listed below:

e Effectively promote each business located within the BID
e Enhance the image of downtown Glenside
e Strengthen the position of downtown Glenside in the marketplace

Special Events

Special events are intended to raise awareness of the business district and to showcase the businesses
located within the district. The special events are a “feel good” measure intended to strengthen the
image of the district as welcoming and friendly.

Several special events occur in downtown Glenside:

e Initiated in November 2009, First Fridays events showcase various retail and restaurant
establishments in downtown Glenside. Retail and restaurants are asked to remain open until
8:00 p.m. and offer an activity or special discount.

e The Annual Glenside Street Fair is held the last Friday in September, and features over 60
talented artists. The event is intended to showcase downtown Glenside. The event is financially
supported by the Cheltenham Township Main Street program, and the Greater Glenside and
Eastern Montgomery County Chambers of Commerce.

e WinterFest is held on the first Friday in December. The event ushers in the holiday season with
entertainment, children’s activities, and photos with St. Nick.
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Additional Special Events

February Event

This is a cooperative venture between the merchants of downtown Glenside BID. The BID coordinated
the effort in putting together “Sweet Heart” packages:

e Dinner/theater packages
e Jewelry/floral/candy packages

April Event: Going Green

Primex and Produce Junction could take the lead role in developing an event that focuses on Earth Day
and educating the public on the importance of energy conservation.

Holiday Events

WinterFest is a wonderful event that ushers in the holiday season. Additional promotional events should
be held to entice regional consumers to shop and dine in downtown Glenside.

Student Discount Nights.

Capitalizing on the presence of Arcadia University students before they return home for the holidays,
merchants in downtown Glenside could devote the week of first semester finals to offering the students
various discounts and special offers. This exclusive promotion geared toward students also may
introduce downtown Glenside to many students unaware of the products and services offered by the
downtown.

Holiday Raffle

Energize shoppers by rewarding them for shopping in downtown Glenside. The raffle encourages
shoppers to save their receipts from November through December. For every $50.00 in receipts from
downtown merchants, the BID will provide one entry into the raffle. Prizes could include the following:

1st Prize — Over $1,000 in gift certificates from downtown merchants
2nd Prize — Digital camera
3rd Prize — Ipod Nano with $25.00 I-tunes gift card

First Night Downtown Glenside

Held in many cities across the county, First Night celebrations are family-oriented, New Year’s Eve
festivities that focus on the arts. It is an outdoor artistic and cultural celebration taking place from
afternoon through midnight. First Night International has spearheaded the evolution and staging of First
Night celebrations throughout the world for over 20 years.

J. Image/Branding Campaign

A logo and tag line should be developed to promote the unique identity of the Glenside BID. The logo,
when developed, will be incorporated into all marketing pieces created by the BID. The image campaign
will include the use of all advertising mediums, including television, radio, magazine, newsprint, direct
mail, newsletters, and billboards. The following examples are provided by Downtown Cincinnati and
highlight their use of logo and tag line “Life Happens Here” in various marketing pieces. Budget Goal:
$45,000
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Jazz Happens
Live Music at The Blue Wisp

every night I 9
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DowntownCincinnati.com V31715 00 (5 #

K. Co-operative Advertising

Aggressive negotiations with the local radio, cable, magazine, and newsprint media outlets should occur
to obtain lower advertising rates for the BID. These rates will then be offered to BID merchants through
joint advertising campaigns. The BID should also partner with the Glenside Chamber of Commerce in
many of the advertising campaigns.

Radio Spots: 60-second commercials split between the BID and two other merchants. The BID's
message will be consistent. Budget Goal: $10,000

Television Spots: 30-second commercials. Donut commercials can be programmed two ways.
First option: a 30-second commercial can highlight the BID in the first 10 seconds, the next 15 seconds
would highlight a merchant, and the last 5 seconds would promote a special event or promotion. Second
option: a 30-second commercial could highlight two merchants and the BID; first 10 seconds - BID, next
10 seconds - first merchant, last 10 seconds - second merchant. This second alternative is the most
economical for all three parties. Budget Goal: $15,000

Magazine and Newsprint: Full page co-op ads are a way to maximize the BID marketing
dollar, while offering reduced advertising rates to the BID members.

The co-op ads also allow the downtown to promote the diverse mix
of retail, restaurants, cafes, hardware stores, produce markets,
salons, and other businesses located in downtown Glenside.

The co-op campaigns can market categories of niches in the
downtown (restaurants, specialty retail, etc.), or they can market
the wide variety of businesses to cross-market to a wide array of
customers. Budget Goal: $15,000
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L. Outreach Marketing.

Effectively promoting the Glenside BID and its businesses to potential tourists and regional residents will
be another key component of the marketing plan.

]

' owr lew) Map and Guide: A brochure that can be distributed to area hotels,
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conferences, PennDOT welcome centers, and other locations of high
foot traffic should be created. The 30-page brochure will include a full
listing of businesses located within the BID, a special events calendar,
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and editorial information. The design and print costs can be offset
through advertising. The BID director should make a concentrated
effort on distributing the guide to the locations mentioned above. The
guide should also be prominently displayed in retail and restaurant
locations in downtown Glenside. Approximate Cost: $15,000

Web site: An interactive Web site will be developed for the BID. The
Web site will include a listing of all members. A page will be devoted to

each member; the page would include business
address and contact information, images of the
business, products offered and a link to its Web site.
The BID Web site will also be programmed to accept e-
mail addresses from visitors on the site. This would
allow the circulation of e-newsletters and other
marketing information to be distributed via e-mail. This
BID service can also be extended to the other four
commercial districts to help offset the costs. Initial Cost: - $15,000; Annual Cost: $1,500

Welcome Boxes: Distributed through the local real estate agencies, welcome boxes are an inexpensive
means to capture the attention of new residents. The box will include the BID Map and Guide and a
small gift from the district (welcome mug, pen, umbrella, etc.); merchants can also donate a small gift
and provide a welcome discount coupon as well. Annual Cost: - $1,500

Gift Cards: A gift card or certificate program will be
developed and promoted as gifts for the local
residents, employees, and students of Arcadia
University. The cards will be heavily promoted during
He the holiday season, but will also be promoted for

DOWNTOWN Mother's Day and Father's Day. The cards will be

Boulder

_ targeted toward teachers, coaches, and employee
gift card .
gifts. Annual Cost: $1,500
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Cheltenham Township

M. Proposed Budget - Year 1
Assessment Rate: 1.5 mills
Revenue:

Annual Assessments

Arcadia University

Event Sponsorships

Advertising Co-ops

In-kind Contribution — Cheltenham Township
Total Proposed Revenue

Expenditures:

Executive Director Salary

Office Supplies/Office Space
Beautification/Cleanliness
Marketing/Economic Development

Total Proposed Expenditures

Proposed Budget - Year 2
Assessment: 2 mills
Revenue:

Annual Assessments

Arcadia University

Event Sponsorships

Advertising Co-ops

In-kind Contribution — Cheltenham Township

Total Proposed Revenue

Expenditures:

Executive Director Salary

Office Supplies/Office Space
Beautification/Cleanliness
Marketing/Economic Development

Total Proposed Expenditures

Glenside BID Feasibility Study

$ 33,318.00
$ 20,000.00
$ 10,000.00
$ 12,000.00
$ 15,000.00
$ 90,318.00

$ 35,000.00
$ 10,000.00
$ 15,000.00
$ 30,318.00
$ 90,318.00

$ 44,424.00
$ 20,000.00
$ 10,000.00
$ 12,000.00
$ 15,000.00
$101,424.00

36,000.00
10,000.00
15,000.00

40,423.78
$ 101,424.00

B B &
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Proposed Budget: Years 3 -5

Assessment: 2.5 mills

Revenue:
Annual Assessments $ 55,530.00
Arcadia University $ 20,000.00
Event Sponsorships $ 10,000.00
Advertising Co-ops $ 12,000.00
In-kind Contribution — Cheltenham Township $ 15,000.00
Total Proposed Revenue $112,530.00
Expenditures:
Executive Director Salary $ 37,000.00
Office Supplies/Office Space $ 10,000.00
Beautification/Cleanliness $ 15,000.00
Marketing/Economic Development $ 50,530.00
Total Proposed Expenditures $ 112,530.00

12
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Assessed

PARCEL_NUM Valuation Owner No. Street

310002491007 |S 233,070 (SD REAL ESTATE PARTNERS LP 0 BICKLEY RD
310008740103 | S 6,720 [WHITBY PETER S & JANET G ofs EASTON RD
310008755007 | S 99,280 [SMITH JOSEPH P & DENNIS J 0fs EASTON RD
310008794004 | S 5,000 [NGOV KIM HOUT & TAING SOK HOUY ofs EASTON RD
310008731004 |S$ 169,070 |2 4 EASTON RD DEV CORP 2(S EASTON RD
310008734001 S 130,000 |2 4 EASTON ROAD DEV CORP 41S EASTON RD
310008593007 |S$ 156,750 [COHEN ELAINE E 5(S EASTON RD
310008737007 S 149,150 |APELTSIN IRINA 6(S EASTON RD
310008596004 |S$S 137,980 [AUCH JAMES W 11]S EASTON RD
310008599001 | S 83,420 [AUCH JAMES W 15]S EASTON RD
310008608001 |S$ 225,000 (WATT RONALD & SUZANNE 25|S EASTON RD
310008611007 [S 153,270 |[ROTHSTEIN PAUL F 39(S EASTON RD
310008614004 |S 208,580 (KIZIROGLOU MARIA 43(S EASTON RD
310008743001 (S 187,000 |[HUMPHREYS WESLEY E & MARLA ANNE 100]S EASTON RD
310008617001 |S$S 978,580 (101 EASTON ROAD ASSOCIATES LLC 101]S EASTON RD
310008746007 S 126,510 |OAK LEAF FINANCIAL LLC 106]S EASTON RD
310008620007 |S$ 202,610 (107 EASTON LLC 107]S EASTON RD
310008623004 |S 186,880 [SMITH DENNIS J & JOSEPH P 109|S EASTON RD
310008749004 |S$ 257,520 [TALC CORP 110]S EASTON RD
310008752001 S 101,990 |REINER HELEN C 112]S EASTON RD
310008758004 | S 90,000 [SLAWETSKY JACK & MAY 114]S EASTON RD
310008626001 S 210,000 |WEIGHT WATCHERS OF PHILA INC 115]S EASTON RD
310008761001 | S 98,900 [CALLAS CHRISTOPHER 116]S EASTON RD
310008629007 | S 109,690 [HAFF WILLIAM J JR & MAUREEN 117]S EASTON RD
310008764007 | S 98,900 [LENNON VINBERT G & ARNETTE D 118]S EASTON RD
310008632004 S 350,000 [ABACUS PROPERTIES LLC 119]S EASTON RD
310008770001 |S$ 184,200 (COLL COLLEEN K 122]S EASTON RD
310008635001 S 359,050 [LAM ROBERT M 123]S EASTON RD
310008638007 |S 231,350 [LAIRD JOSEPH & SALLY N 129]S EASTON RD
310008776004 S 617,030 |KRAVITZ MICHAEL S & SHERYL S 130]S EASTON RD
310008641004 |S 428,550 [WON BUDDISM OF PHILADELPHIA INC 137]S EASTON RD
310008644001 S 559,610 [INLAND AMERICAN DFT PA PORTFOLIO DS 139]S EASTON RD




Assessed

PARCEL_NUM Valuation Owner No. Street

310008779001 |$ 893,000 [NGOV KIM HOUT & TAING SOK H 142]S EASTON RD
310008791007 S 191,930 |LEWIS GEORGE W & VICTORIA N 146]S EASTON RD
310008797001 |S$ 108,720 [DOOBIE INC 150]S EASTON RD
310008809007 |S 166,100 [MCVAN BRIAN P & MICHELE B 160]S EASTON RD
310008650004 | S 385,000 [FIRST UNION CORP 161|S EASTON RD
310011725007 | S 113,040 [IANNUZZI DONNA LEE 10]|E GLENSIDE AVE
310011728004 |S$S 101,280 [ANGELO RICHARD SR & RICHARD JR 12|E GLENSIDE AVE
310011401007 S 262,100 |FIRST PENN BANK 14|1W GLENSIDE AVE
310011731001 |$ 101,280 [LAIRD JOSEPH | & SALLY N 14|E GLENSIDE AVE
310011734007 |S 103,040 |RIZZO SALVATORE J & HELENE C 16|E GLENSIDE AVE
310011737004 |S$S 101,280 [DINH ANTRACH T 18|E GLENSIDE AVE
310011740001 |S 102,210 [IANNUZZI ROCCO & JOSEPH & 20(E GLENSIDE AVE
310011542001 |$ 180,000 [KIM CHONG DUK & PAUL YOUNG 21|E GLENSIDE AVE
310011743007 S 103,040 |[IANNUZZI ROCCO & JOSEPH & 22|E GLENSIDE AVE
310011545007 |$ 109,320 [KIM CHONG DUK & PAUL YOUNG 23|E GLENSIDE AVE
310011746004 S 103,040 |ANGELO RICHARDJ 24|E GLENSIDE AVE
310011749001 |$ 101,280 (TIEDEKEN MICHAEL & MISCHELLE 26|E GLENSIDE AVE
310011548004 S 107,070 [MABSOUTE HAMID 27|E GLENSIDE AVE
310011554007 |S$ 143,770 [WOODWARD ASSOCIATES 29|E GLENSIDE AVE
310011551001 S 133,500 |[FREARSON DAVID T JR & ASHLEY M 29(E GLENSIDE AVE
310011752007 |S$ 167,290 [MCCORMICK MICHAEL S 30(E GLENSIDE AVE
310011755004 | S 69,240 [FENSTEMAKER JACK W JR 32|E GLENSIDE AVE
310011557004 |S 204,950 [WOODWARD ASSOCIATES 35|E GLENSIDE AVE
310011581007 S 189,570 [NOCE MICHAEL & MARISA 80|E GLENSIDE AVE
310011560001 |S$ 361,080 [WOODWARD ASSOCIATES 105|E GLENSIDE AVE
310011563007 S 900,000 [WOODWARD ASSOCIATES 115]E GLENSIDE AVE
310011758001 |S$ 183,270 [WOODWARD ASSOCIATES 118|E GLENSIDE AVE
310011761007 | S 90,060 [WOODWARD ASSOCIATES 120]E GLENSIDE AVE
310011767001 |$ 100,500 [ARANA GAIL 124|E GLENSIDE AVE
310011764004 | S 94,720 [IANNUZZI FRANK & ROSA 126|E GLENSIDE AVE
310011566004 |S 281,470 [FICHERA VLADEMIROJ 129|E GLENSIDE AVE
310011770007 S 220,000 |HG REALTY ASSOCIATES LP 130|E GLENSIDE AVE




Assessed

PARCEL_NUM Valuation Owner No. Street

310011569001 | S 91,720 |[FICHERA VLADERMIRO J 133|E GLENSIDE AVE
310011572007 | S 57,980 (FICHERA VLADEMIRO J 135|E GLENSIDE AVE
310011575004 |S$ 171,450 [NUSBAUM STEVEN & CHAGIT 139|E GLENSIDE AVE
310011578001 S 173,320 |LMP LIGHT LLC 141]|E GLENSIDE AVE
310011584004 |S 168,770 [REALE BRUNO & LOIS & ALBINO & CA 201|E GLENSIDE AVE
310011289002 | S 97,980 [LUDWIG DANIEL W SR & PATRICIA A 221|W GLENSIDE AVE
310011293007 | S 88,180 [309 GLENSIDE LLC 309|W GLENSIDE AVE
310011296508 S 139,550 [DRAMCO ASSOCIATES INC 319|W GLENSIDE AVE
310011302007 |S$ 332,110 [FULP INVESTMENTS LLC 333|W GLENSIDE AVE
310011305004 S 189,060 [J BAR LLC 341|W GLENSIDE AVE
310011308001 |S$ 125,830 (ELDRIDGE CHARLES A 363|W GLENSIDE AVE
310011311007 |S 306,230 [OWEN PAUL & DAVID 369|W GLENSIDE AVE
310011314004 |S$ 150,880 [OWEN PAUL G & JUDITH M 375|W GLENSIDE AVE
310011317001 S 124,280 |HECTOR JOSEPH J & DENISE A 379|W GLENSIDE AVE
310011320007 |S$ 276,570 |GOLDSTEIN ELLIOT 401 (W GLENSIDE AVE
310011323004 |S 432,420 [MAYER RAYMOND P 415(wW GLENSIDE AVE
310011326001 | S 96,670 [GREEN DAVID & JOAN L 431(W GLENSIDE AVE
310011329007 |S 517,890 |GREEN DAVID & JOAN L 435|W GLENSIDE AVE
310013267004 |S$S 259,820 |[CATANESE JAMES 0 HARRISON AVE
310016039004 | S 88,890 [LEADER INVESTMENT GROUP LLC 0]|S KESWICK AVE
310016075004 |S 254,430 [EDWARD MCKEE FAMILY PARTNERSHIP 52|S KESWICK AVE
310016042001 S 101,580 |[HOOD CHRISTOPHER R & ROSEANN M 59(S KESWICK AVE
310016078001 |S 138,240 [BENSON STEPHEN A & SUSAN L 60(S KESWICK AVE
310016081007 S 162,020 |PILEGGI FRANK & ANGELA 100]S KESWICK AVE
310016087001 |S$ 209,190 [SOROKA MARIA & WALTER G 110]S KESWICK AVE
310016093004 S 278,350 |HG REALTY ASSOCIATES LP 120]S KESWICK AVE
310016096001 |S$S 273,840 [BROGAN BYARD F III 126]S KESWICK AVE
310016099007 | S 94,510 [SNELLBAKER PRINTING INC 128]S KESWICK AVE
310019645007 | S 859,130 [GLEN ASSOCIATES 40 MT CARMEL AVE
310019648004 S 681,050 |GLEN ASSOCIATES 40(wW MT CARMEL AVE
310020146001 | S 50,000 (A & G MANAGEMENT CO 111 NEW ST
310022702001 | S 57,460 [BOWER KELLY 101 RAILROAD AVE




Assessed

PARCEL_NUM Valuation Owner No. Street

310023134001 |S$ 197,680 [STAPLETON JOHN F & PATRICIAS & 1 ROBERTS AVE
310023131004 S 133,980 |WHITBY PETER S 0 ROBERTS BLOCK
310008800007 |S$ 108,760 [STANTON PATRICK J & WENDY JO 152]S EASTON RD
310008803004 S 126,590 |[ROSELAUREN LP 154]S EASTON RD
310008806001 |S$S 120,760 [LAUREN ROSE LP 156|S EASTON RD
310022714007 | S 75,000 ([DEAN HARRY & CLAIRE 109 RAILROAD AVE
310022711001 | S 81,400 [KATANA LAUREEN A 107 RAILROAD AVE
310022708004 | S 81,830 [DEAN ADRIENNE E 105 RAILROAD AVE
310011539004 |S$ 112,390 [DONNELLY JAMES J & HECTOR JOHN P 17|E GLENSIDE AVE
310011536007 S 102,530 [RIZZO LOUIS G & NANCY 15|E GLENSIDE AVE
310002644007 |S 124,150 [HEALY MARK C & DONNA A 144 BICKLEY RD
310002641001 S 115,860 [SIMONDS JONATHAN R & KATHLEEN E 142 BICKLEY RD
310028393007 |S$ 173,750 [HENDERSON THOMAS R & LAPOTEN RANI 7 WESLEY AVE
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4 |FH 45 Day Comment Period 45 days  Mon 8/23/10 Fri 10/22/10 3
5 |Ed Request for Board Volunteers 2wks Thu10/21/10 Wed 11/3/10
6 |Ed Ballots to Property Owners 2 wks Thu 11/4/10 Wed 11/17/105
7 |Ed Advertise Ordinance 10 days Mon 11/22/10 Fri 12/3/10
8 |[Fd Adopt Ordinance 1day? Wed 12/15/10 Wed 12/15/10 7
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